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Par projektu

Projekta ietvaros tiek izveidots Latvijas tirgu
reprezentéjoSs mobilais pétijumu panelis, kas |aus pétit
un analizét [1dz Sim nepétitus mediju un reklamu’ kanalus,

taja skaita socialo tiklu mobilas aplikacijas.

Ar jaunajiem datiem tiks papildinats mediju auditorijas
pétijums - Gemius Audience un reklamas monitoringa
riks AdReal.

ES finanséjums: EUR 747 900.00

IstenoSanas periods: 2025. gada janvaris — 2026. gada
janijs
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Problema:

= Gemius Audience mediju auditorijas dati ir interneta datu
valita medijiem un mediju agentiram Latvija. Tacdu Iidz Sim
taja netiek ieklauti dati par mobilo datu pliusmu tajas lapas,
kas merijjumu kodus neizvieto, jo TpasSi YouTube, Facebook,
Instagram, TikTok;

= AdReal Sobrid ir labakais reklamas kampanu monitoringa riks,
ko plasi izmanto agentiras, arT dazi mediji un reklamdevéji.
TaCu monitorings sSobrid ietver datus tikai par datoru vidi,
tacu visiem interesé, kas notiek lielakaja un aktivakaja -
mobilaja vidé, tostarp - socialo mediju aplikacijas.
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Risinajums:

1. Mobila panela izveide Latvija;
o Talrunu iepirkSana
o Reprezentativa panela izveide
o Panela infrastrukttras izveide
2. Mobilo datu pievienoSana Gemius Audience mediju auditorijas pétijumam;

3. Mobilo datu pievienosana AdReal reklamas kampanu monitoringam.
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GEMIUS

Reklamu monitorings: () ADREAL

Kads ir reklamdevéju mediju plans?

4. Tele2 2025 August
Brand owner Media channel RU
Real users Media owners
. All brand owners All media channels > 11014 760 443 520
Inbox Group 50.25% )
yourtuba.com 47438 =Tele2 All media channels > 7138 000 397 240
DELFI Group 29.08% inbox.lv > 1526 960 206 280
TVNET Group | 23 .38%
fogss Vil Crous I 20.40% delfilv > 1371360 122 560
o 10% 20% 30% 40% 50% 60% 70% lav > 952920 61000
youtube.com > 657 560 161120
Ad contacts eQ ad contacts Freguency Reach
7 294 CAA 470 £ P tvnet.hv > 611840 74 600
7 336 560 478 518 17.87 Ve
jauns.lv > 545320 83720
5. Lidl facebook.com > 375 400 76 560
apollolv > 2446040 44 360
Real users Media owners
- draugiem.lv >
TVNET Croup 3E61%
youtube.com 34.99% andelemandele v > 143 830 17 400
Inbox Group 33.03% spokilv - 1
DELFI Croup 32.78%
facebook 21.09% sportacentrs.com > 114240 24160
0% 10% 20% 0% 0% s0% 605 0% 1188 v > 74920 23280
liepajniekiem.lv >
Ad contacts eQ ad contacts Frequency Reach
8 869 880 687 869 2175 tele2.lv > 32 600 17 360
visasakcijas.lv >
6. Rimi Other
bauskasdzive lv >
Real users Media owners
instagram.com >
Inbox Group | S7.62%
TVNET Group 32.71% jelgavniekiem.v >
DELFI Group 30.05% . "
o - ziemellatvija.lv >
Rigas Vijgi Grou: N 21 50% santa.lv >
o 10% 208 20% a0% 505 60% 0% nraly >
meteofor.lv >
lasilv >
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https://adreal.gemius.com/site/en/

Reklamu monitorings:

Kuros medijos reklamejas kuri reklamdeveji?

6. tvnet.lv

Real users

Tunet Mediju Gru
city 24

Schwarz

tea Baltic Ab

Keska Senukai D

Brand owners

GEMIU

ADR

75.00%

74.73%

] Kesko Senukai Digital

Real users share: 66.97%

o5 1o 20% 208 0% s0% 505 0% 1008
Ad contacts eQad contacts Frequency SOV
34903 600 2258902 199.04 4.89
7.sslv
Real users Brand owners
174 520 Small businesses 53.99%

Multi Sistema 62.71%

Lumminor Bank s54.69%

Swedbank 29.07%

Fotki e 46.67%

o5 0% 208 205 0% s0% 605 705 80% 0% 1008
Ad contacts eQ ad contacts Frequency Reach SOV
29008 080 2034 916 166.22 2114 4.06
8. delfilv
Real users Brand owners
0 AR

17048 Small businesses 79.52%

Schuarz 78.32%

Delfi 7417%

sysk Linnenn Fun 72.81%

Telez n.81%

o5 1o 20% 208 0% s0% 505 705 80% 0% 1008

Ad contacts eQad contacts Frequency Reach SOV
36 146 440 1285882 21178 5.06
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Media channel
All media channels

—sslv

Brand owner

All brand owners
All brand owners
Small businesses
Fotki.lv
Swedbank
Foreign

Luminor Bank
Riepu Garaza
Multi Sistema
Stokker

Citadele Banka

Bayerische Motoren Werke

Vita Credit
Schwarz

Kivi Real Estate
Bigbank

Bayer

CV Keskus
Rigaon

Kaamos Grupa
Forum Auto

Komanda24

lra Raltir Ak

¥ ¥y ¥ Y Y¥Y ¥Y ¥ Y Y¥YY¥Y Y¥YY¥Y Y Y Y Y Y Y YYIYTIYYY

28 708 440
28708 440
10760 560
1031560
1016 680
937 0BO
B52760
745920
711940
472 8B
470760
455 640
444 800
421 360
420920
339240
319400
287 440
271960
270640
233080
219960

1R AN

2025 August

RU
174520
174520
164 040

81440

85 640

77 240

95 440

72880
109 440

65 480

53920

38 440
60 480
65 560
53 840
47 800
54 600
31920
39400
56 280
34 80O
48 680

33 7R0



https://adreal.gemius.com/site/en/

Reklamu monitorings: () A

Efektivitates salidzinajums

Ad contacts 1340 960
385 880 +1064% 33160
Real users 106 440
3 800 +536% 14 760
12.89%
Reach
11.36% +535% 1.79%
12.60
Frequency
4.11 [ a2 } 2.25
162.44
GRP
46,74 +1063% 402
725983
Viewable ad contacts
231520 25713 =414%
Viewability rate
60.00% [ 2% ] 77.54% 12.43s
Ad contact time
6.55
5.84s [ -40% ] ?.725
eQ ad contacts 54034
46779 12 368

Finansé
Eiropas Savieniba Naciohalais
NextGenerationEU attistibas plans

Vs,

Ad contacts

Real users

=
E

eac

Frequency

oD
GRP

Viewable ad contacts

Viewability rate

Ad contact time

eQ GRP
-45%
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10.35
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draugiem.lv
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17 040

2.06%

10.78

22.25
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83.32%

16.94s
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11827
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Ad contacts
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+14%
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eQ ad contacts

6

136 240
45480
5.51%
3.00
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7317%
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2.81
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https://adreal.gemius.com/site/en/

Reklamu monitorings: () ADREAL

Laika plans/ sezonalitate/ nozares videjie raditaji
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https://adreal.gemius.com/site/en/

Reklamu monitorings: () ADREAL

Vizualie materiali un mediju plans

LR Kultaras Ministrija

nd: Lr Kultaras Ministrija

y: Other | Social Advertisement
ID: p 97182768

Apmaksata reklama

Kop 2017. gada ar Kultdras Eiropas
fondu fidzfinanséjumu Latvijas regionos ir atjaunoti 73 kultiras un dabas
mantojuma objekti... Skafft vairak Date of first ad contact: 2025-07-22
Statistics for the selected period: 2025-07-01 - 2025-07-31
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https://adreal.gemius.com/site/en/
https://adreal.gemius.com/creatives/lv/427/e2e02baa66ed9cca06813302294ae.mp4

GEMIU

Reklamu monitorings: () ADREAL

Nakotnes iespéjas- TV, TV OOH un radio reklamu cross-media monitorings

2. Grupa TVN WBD
. Brand owners + Media types
Real users sehmarz 81.66%
22908 166 P4Spzoo. 75.37%
Crupz Allegra 68.96%
Jeronimo Martins 68.63%
Procter & Gambh 6857% M Ed ia t c5
o 10% 20% 30% 0% s0% 60% 708 80% 0% 1008 \'II p
Ad contacts eQ ad contacts Frequency Reach SOV Ad contact time
5 229 560 354 3753523962 22828 70.35% 13.67% 18.62s
3. Grupa RMF
= Brand owners ¥ Media types
RMF
Real users Media Expert SA 86.87%
21 705 688 Euro Net Sp. z 0. 75.81% e .I
Natur Produkt Ze 75.04%
Schwarz 74.20%
Tengelmann groi 68.61%
o5 10% 208 0% 0% s0% s0% 705 80% 0% 100%
Ad contacts eQ ad contacts Frequency Reach SOV Ad contact time
2797 181 669 737 330 132 128.87 66.65% 7.31% 22.39s
4. Grupa Meta Platforms
Brand owners ¥ Media types
Meta
Small business 92.72%
Real users
21450 893 WhaleCo Inc 78.92%
Foreign ads 66.97%
Schwarz 61.94%
Lim 55.99%
o 10% 20% 0% 40% s0% 60% 70% 80% 0% 100%
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https://adreal.gemius.com/site/en/

Gemius Audience

Dati pieejami: e.gemius.com

§9 AUDIENCE

+ New report
Groups

zinu portali

Websites
Applications

Streams

Finansé
Eiropas Savieniba
NextGenerationEU

Find domain, application,

2025-09-15

Reach & Frequency

T All All All All )" 4
—
Data notes (§ No 01.05. tika ieviesta JAR Flex metodologija, un pétijuma pieejam populacija tika mainita no 7-74 uz 15-75 gadu vecuma grupu. S o b rl d d atos

Neauditétas vietnes (bez instaléta Gemius izsekosanas koda) tiek méritas tikai PC platforma.

TARGET GROUF MEDIATYPE CONTENT TYPE CHANNEL TYPE AUDIT
All

Real users ATS
830048 1h 56m 30s

Media overlap Media Type

Real users (@ ATS @

Matile:
b4
Sobrid realitate
Media consumption
Media Real users
1 @ google 309 672
- - Media overlap Media Type
3 @delfilv 200 320
Real users @ ATS @
4 o tvnet.lv 171 664
5  @jaunskv 166 B94
Mobile: 3d 18h

sa..sn

Mobile

Mobile

GEMIUS

Nacionalais
attistibas plans



https://audience.gemius.com/en/

Gemius Audience

Dati pieejami: e.gemius.com

Media channel 1 Real users ATS Views Visits Reach

All 1327 648 1d 5h 1117 497 606 - 99.97%

1 26 TVNET Group 851 104 51m 53s 41 439 892 15791494 64.09%
2 m DELFI Group 822 448 59m 13s 49 639 079 15 601 054 61.93%
3 G google 731872 2h 50m 20s 71441168 17 739 952 55.11%
4 & Inbox Group 697 168 3h 25m Os 154 895 870 26931764 52.50%
5 -¢ Rigas Vilni Group 639 136 43m 2s 35 107 314 9 647 802 48.13%
6 n 1188.lv 638 192 7m 65 9 040331 3139 844 48.05%
7 E| Ism.lv 600 832 1h 20m 44s 15892511 6263162 45.24%
8 la.lv / TV24 Group 551 840 47m 9s 32752103 8495161 41.55%
9 D youtube.com 478 704 14h 21m 5s 13522736 5489 536 36.05%
10 3~ TV3 Group 462 896 1h 19m 51s 6 937 805 4078176 34.85%
11 m nra.lv 448 912 24m 38s 10011 664 4 641 854 33.80%
12 = Latvijas Véstnesis Group 419 664 20m 46s 2336144 1323501 31.60%
13 S. Santa Group 402 048 20m 52s 9799875 3770641 30.27%
14 ﬁ facebook.com 395 392 4h 5m 8s 13 287 456 5340816 29.77%
15 i Governmental 388 288 1h 22m 12s 33849 792 2 669 680 29.24%
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Gemius Audience

Dati pieejami: e.gemius.com

Trend

Real users

100 000

75 000

000

25000

Thursday, Aug 21, 2025
» Governmental 59 840

~—

4.Aug 11. Aug 18. Aug 25. Aug
-+ Governmental
Top 5 products Gender
Product Real users Real users
1 vid.gov.lv 121 760
. Male
2 latvija.gov.lv 82592
T Female
3 nva.gov.lv 69 216
4 eveseliba.gov.lv 59 904 Gender Real users
5 bis.gov.lv 38 240 Male 168 304
Female 219 984
View more
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Ka projekts palidz risinat digitalo pareju?

= Tiks paplaSinata pétijuma vide klientiem, sniedzot tiem vairak datu un zinaSanas par tirgu un
konkurentiem;

= Pétljums balstas uz jaunu, inovativu tehnologiju;
= Tehnologiskas iesp€&jas paver jaunas iesp€jas (bez jau minétajam) mediju satura patérina
merisanai:
' Ar sound matching tehnnologijas sniegtajam iesp&jam paver iespéju paplasinat pétijumu,
pievienojit datus par TV, radio;
| GPS tehnologija sniedz iespé&ju mérit Out Of Home TV patérinu.
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Ka projekta ieviesana palidzes medijiem iek|auties un
mainities digitalaja laikmeta?

= Mediji pirmo reizi iegus neatkarigus tresas puses datus par auditorijam un reklamam
globalajas platformas, ne tikai pasSu platformu sniegto informaciju, [idz ar to tiem bus
lespéjas analizét konkurentus, meklét argumentus, plusus un minusus, lai tos izmantotu
sava laba;

= Datos tiks ieklauti regionalie mediji, ka arT citi mediji/interneta lapas, kas pasi datus
neanalizé un nav Gemius klienti. Sie dati bls pieejami mediju planotajiem. Tapat datus
lespéjams analizét, lai analizétu konkurentus;

= Mediju agentlras varés piedavat reklamdevéjiem kvalitativakus pakalpojumus, pienemot
pamatotakus, uz datiem balstitus IEmumus reklamas budzeta izlietosana;

= Medijiem iesp€&ja analizét auditorijas parklasanos, lai pasi sev piesaistitu jaunas auditorijas.

- [ N
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leguvums no projekta organizacijai, nozarei un
sabledribai

= Gemius Latvia attistis savu kapacitati, iegUstot sava ipaSuma digitalu, tehnologiski advancétu,
reprezentativu mérijjumu paneli. Spésim piedavat modernus risinajumus, ko tirgus vélas jau sen;

= Més spésim saviem klientiem - medijiem un mediju agentiram - sniegt vairak datu un__ )
Egdth_natas zinasanas par tirgu un Konkurentiem, ka ari sniegt datus citam intereséjosam pusém.
idz Sim par datiem ir tglljy_S|v_I|eIav interese, bet nereti, uzzinot, ka datos trikst mobilais panelis, ir
bijusi klienti, kas nav vélgjusies sadu "pusdigitalu ainuy;
= Nozarei: lielaka caurspidiba un musdienigi dati;

= Sabiedribai: lespéja analizét visas sabiedribas mediju patérina tendences, tostarp svarigu
IeTuPu sekas, satura patérina izmainas, dazadu sabiedribas grupu satura patérina tendences,
u. tml.;

= lespéja kontrolét likumu izpildi attieciba uz reklamu satura reguléjumu (pieméram, alkohola,
tabakas, politikas reklamas, azartspélu, u.c. reguléto reklamas nozaru izpildes kontroles riks);

= |espéja sekot lidzi dazadam tendencém interneta vidém, ka art reagét uz tam. _ )
Pieméram, auditorijas mediju patérins péc dazadu politisku lemumu pienemsanas, krievvalodigo
satura paterins, propagandas reklamu fiksacija, u. tml.
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Linda Egle-Srenka
vaditaja
Latvija un Igaunija

W +371 26555513
w2 linda.egle@gemius.com
Ly www.gemius.lv
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http://www.facebook.com/gemius.latvia
http://www.gemius.lv/
http://www.linkedin.com/showcase/gemius-LV
https://www.instagram.com/gemiuslv/
https://x.com/gemiusLV
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